2014 Regular Session The Florida Senate

COMMITTEE MEETING EXPANDED AGENDA

APPROPRIATIONS SUBCOMMITTEE ON GENERAL
GOVERNMENT
Senator Hays, Chair
Senator Thompson, Vice Chair

MEETING DATE: Wednesday, October 9, 2013
TIME: 1:00 —3:00 p.m.
PLACE: ToniJennings Committee Room, 110 Senate Office Building

MEMBERS: Senator Hays, Chair; Senator Thompson, Vice Chair; Senators Bradley, Braynon, Bullard, Dean,
Detert, Joyner, Latvala, Legg, Simpson, Soto, and Stargel

BILL DESCRIPTION and

TAB BILL NO. and INTRODUCER SENATE COMMITTEE ACTIONS COMMITTEE ACTION
1 Review and Discussion of Citrus Greening Disease Presented
2 Review and Discussion of the Florida Agriculture Promotion Campaign - Department of Presented

Agriculture and Consumer Services

3 Overview of the Food, Nutrition & Wellness Program - Department of Agriculture and Presented
Consumer Services

Other Related Meeting Documents
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Development Foundation, Inc.

CRD’.' Citrus Research and




Overview of CRDF Research and Delivery

Currently 132 Research Contracts in CRDF Portfolio
1-3 Years Duration

Distributed across 12 categories of research focusing on:
= Asian Citrus Psyllid — vector suppression
= Candidatus Liberibacter asiaticus — targetting the pathogen
= Citrus Tree Response to Infection — plant research

Ranging from Near-Term to Long-Term Solutions

Commercial Product Delivery Projects Moving Solutions to Field
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Research Goals —Short-Term Delivery

Retain Health of Existing Trees Provide Tools for Success of New Plantings
— Critical for Near-Term Industry Survival — Necessary for Stabilizing Loss of Acreage
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Asian Citrus Psyllid Control Strategies

Chemical Control
= Old Trees and Young Plantings
= Stewardship of Current Materials

Biological Control

Attractants and Repellents

Cultural Practices " g Lo S5
Basal Trunk Application of Neonicotinoid Insecticide

Photo Courtesy UF, IFAS M. Rogers
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Citrus Health Management Areas (CHMAs)

Average Psyllids per Section

Ft. Meade/AIturas Cycle 3 4/ 22/ 13 5/ 10/ 13 Cycle 31 = 1.47

Graphic Courtesy UF, IFAS B. Page  **



Cultural Practices — Caring for

HLB Infected Trees

&

P. Stansly
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Tolerant Candidate Citrus Rootstocks

= All Citrus Field Trials in Florida are now Challenged by HLB

= Rootstock Trials Demonstrate Variable Disease Symptoms

= This Variation May Provide Reduction in Disease — How Long?
= Research Continues to Understand Phenomenon

= CRDF is Leading Effort to Get Material Cleared for Scale-up to
Commercial Plantings

= Two Commercial-Scale Plantings are planned for 2014-15

= FDACS, DPI Assisting in Delivery of New Plant Material



. Kuharske - 86% HLB frequency
s _

755

Swingle — 70% HLB frequency

HLB-infected trees in the St. Helena Project —differences in infection frequency & disease severity .,
Photo Courtesy UF, IFAS J. Grosser



Thermal Therapy to Reduce Bacterial Titer

3 Days of 125 Degrees Will Reduce Bacterial Titer in Canopy of Treated Trees

Photo Courtesy UF, IFAS R. Ehsani

View of Citrus Tree Inside Treatment Tent Experimental Single Tree Treatments, Ft. Pierce
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Symptomatic mid-summer treated (L) [treatment date: 10-July-2012]
and untreated (R) citrus canopies nine months after thermotherapy.
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Scaling up Thermal Therapy

Use of fine-mesh screen to prevent bee access First trial of thermal fabric applied to Florida citrus
in California fresh citrus plantings planting for proof of principle
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Prototype for Application of Thermal Fabric to Rows

gtesy UF, IFAS R.Ehsani

Over-the-top Application of thermal barrier fabric to cover tree rows. Fabric is unfolded to reach soil Ie8veI and
edges covered to hold fabric in place



Antimicrobial Treatments for HLB

Small molecules that are capable of reducing or eliminating the bacterial pathogen if
successfully delivered to the tree phloem

= |nitial sponsored research; antimicrobial activity in citrus cuttings; target ID from
bacterial genomics

= InnoCentive™ prize promotion
= 11 Compounds selected now grouped into
= 5 Commercial Product Delivery Strategies

= Conventional Antibiotics, Agricultural Antibiotics, New Molecular Entities,
Biopesticides, GRAS-like

www.citrusrdf.org 9/25/13 19



Antibiotics

Deoxytetracycline
Streptomycin

Agricultural Antibiotics

Used on food crops in other countries

New Molecular Entities

Customized for activity on ClLas
Two corporate partnerships

Biopesticides

Single class of compounds with one dominate industry IP holder

GRAS-like

Plant essential oils







Summary of Legislative Funding Investments

Current Near- Term Projects: $4,015,109
= 49 Projects Qualify for Support
= Funding Specific to July 1, 2013- June 30, 2014

Enhancements to Existing Projects: $1,990,946
= Accelerate, Enhance Existing Research Objectives - 27 Projects
= Funding Specific to July 1, 2013- June 30, 2014
= Separate Contracts, Milestones and Reporting for this Funding

Commercial Product Delivery Projects: $1,711,389
= “Tothe Field”
= 19 Projects Funded for FY 2013-2014; Funding Specific to July 1, 2013- June 30, 2014

Total Amount Committed from 2013-14 Legislative Funding $7,717,444
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Senate Appropriations Subcommittee on
General Government

Senator Alan Hays, Chair

October 9, 2013

Susan Nardizzi, Director

Division of Marketing and Development

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner







Division of Marketing and
Development

Mission: To drive awareness and sales of
Florida’s commodities by developing and
expanding marketing opportunities for Fresh
From Florida products.

Objective: To promote sales of Florida
commodities across retail, trade and consumer
channels.

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Measurements

How do we measure results?
» Impressions
> Research Awareness Results

» Return on Investment (ROI)
» Outside funding support
»In-kind support

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Strategies

* Consumer Marketing
— New Recipes Campaign (TV, print, digital, transit, social)
— Sponsorships
— Educational Outreach
— Events/Public Relations

e Retail Incentive Programs
e Trade/Industry Initiatives

— International
— Domestic
— Trade Publications

... — Fresh From Florida Member Program

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Consumer Marketing

* Research — Focus Groups
* New “Recipes” Theme

 Campaign launched
— TV/cable
— Digital
— Print
— Transit
— Webpage
* Pre/post Research Results

MARKETING CAMPAIGN

o THEEE

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




TV/Cable

Target: W35-54, primary shoppers
Flights: 9 weeks (3/25-6/2)

Markets: statewide (all ten Florida markets)
Major networks: CBS, NBC, ABC, FOX -
Cable: FOOD, HGTV, Lifetime, Travel, A&E, etc. &

Impressions: 443,288,000*

ROI: 153%

Spring Investment of $2,400,000 received $3,657,705 v
in media 01
Further results pending for 4 week flight (7/29-8/25)

o0 *Based on Nielsen Ratings
c:,

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner
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Hispanic TV

 Miami-Ft. Lauderdale

* Univision — WLTV, #1
Hispanic station in
market

* Flight —4 weeks
— 5/6/13-6/2/13

* |Included cooking
vignettes on “Despierta
Miami” (Wake up Miami)

MF, 7-11AM
‘ univision:

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner
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African American Media and Events

* Designed to educate
consumers about the health
issues impacting African
American communities

* Provides nutritional
solutions

e Events include:
— The Florida Classic

— Black Men’s Health and
Wellness Summit

— Tom Joyner’s Take a
Loved One To the Doctor T
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Digital Media

* Food related websites
Foodnetwork.com
MyRecipes.com
Blogher.com

Food.com
CookingChannelTV.com
RachaelRay.com

network

MYe
recipes

YVVVYVYVYVYY

* Geo-targeted to Florida ’E) BlogHe]'_"

*  Flight: 4/29/13 - 6/2/13 Life well said

 |mpressions: 3,458,533*
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Digital Media

PAVIRE:

aliyou CookingLidht Health Pf¥pes REALsiMpLE  SouthernLiving

MAKE YOURS TODAY

Shop Food Network

Sunset

Flay Fit  Quick & Easy Healthy Eating  Holidays & Parties  In Season Now R TV Chef Recipes

Signin | JoinNow | Shopping Lists

i Recipes My Recipe File Quick & Easy Menus Healthy
Hame + Recioes and Cooking -+ Seaaonal + Sprng P ot 13 B

How-To Video Kids Mother's Day
Recipe nvenience = Kid-Frendly = Dinners

Spring Produce at Its Best Kid Dinners
15t spring produce — like peas. asparagus, carrots, thubarb and artichokes

Din: it
Flank Steak Salad with
at its peak and use it to Set the id dinners fram tr oakbooks, and more de. Plums and Blue Cheese
fresh meals cooking tips. member reviews, and 3

{18
Braakfasts i-Friendly ken on the Ch
i 3 1 212 ke 161 - \With big flavors and small prces. you can prepare
Dinners these kid-approved chicken dishes from All You for
- + under a $1.50 per sening. Read More »
VIEW THUMS NEXT PHOTO b Easy
Healthy

Fras Recipe Newsletter
Lunchss and

Sandwiches

No-Cook

Snacks hort on time? Whip up one of these kid-approved dinn
less than 15 minutes. Read More »

Low-Calorie Fa

Bnng lightened versions (under 350 calories!) of your family's
favorites to the dinner table with these simple, satisfyin: ipes
Read More »

Our Best Kid Dinners

Chicken and Orzo Skillet Dinner s ).'—
¢ Light OCTOBER 2012 €1iek here for FmSh
delicious recipes.  Florida.
-~

Featured In This Gallery Food Network’s Most Popular

o

Spring Peas With Dates and Walnuts = v Recipes

Florida Department of Agriculture and Consumer Services °
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Print Ads

Experience a Creq’re an
magnificent favorite. exfraordinary salad.

Scrumptious Florida Grouper stays in season. Get inspired with Luscious Florida Produce.
Delicious is always served “Fresh From Florida." Delicious is always served "Fresh From Florida."
o M ?h e \\).L/)// F?Sh
ey For more recipes. ) — PEGTy For mote recipes, — —
CSRE visi om .com R 2o SPAL Visit FreshFromFlorida.com \= Z—4 -
(IR o freshiromPiorido. &Fl ﬁda‘ E2. = Fl()fidZL
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Publications

Meet the South’s ‘ Cityonthe Rise | North Carolina
New PoetinChief | Roanoke, VA Mountain Hideout

GARDENAGUN

SOULof the SOUTH

Perfect Southern Food

26 Great Dishes, 4 Unreal Desserts, and 1 Very Secret Sauce

OCTORERNOVEMEER »en

30 Fast & Fresh
Dinners

Mumford

& Sons’
Southern Soul
Roy Blount, Jr.

Defends Dixics
Shickest Veggic

G FEBRUARY 2011 | H

Shortcut
Dinners

Chefs’ secrets to delish meals

- LN :
=‘3:‘:"‘mnmc $t 1ald

5 ENTERTAINING:

: N * Traditional Easter Lunch
e  Brunch with Friends
N - Meringue Desserts

The Best Carrot Cake

ULTIMATE Spring Desserts
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Transit

e Miami-Dade

* Metromover
1 exterior ad (English)

e Metrorail Train

90 exterior ads (English)
136 interior ads (Spanish)

* Bus
600 interior ads (Spanish)

* Impressions: 125,105,657*

*CBS Outdoor

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Created New Recipes Webpage

Florida Department of Agriculture and Consumer Services SEARCH

Home PayOnline About Divisions & Offices Forms & Publications News & Events Contact

You are here: Home > Recipes > Seafood

Adam H. Putnam

Commissioner SeafOOd Search Our Recipes

Search

Seafood
Tuna Filter by Recipe Type

View Fresh From Florida TV
Commercials!

Swordfish All Recipes | Tuna | Swordfish | Snapper
Lobster Shrimp | Pompano | Oyster | Mullet

Snapper Arugula and Florida Berry Salad with C <

Shrim;
Pompano Most Recent Recipes
Oyster
Mullet
Mahi-Mahi

Mackerel

=i Cucumber, Mango and Wild Tropical Pan-Asian Calamari

AT Shrimp Salad Salad

Florida Gulf Shrimp and Sweet Peppe

. B S
sevesoos T seves o NI AN
Y NS )/

13
R
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Recipes Webpage

Views per Month

250,000 205,379
(6,625/day)
=
200,000 (5,853/day) ’ Y
150,000
80,917
(2,697/day)
100,000 S
(2,032/day)
33,291

50,000 (1,074/day)

0

March April May June July August
P o TV aired 3/25-6/2 and 7/29-8/25 (hiatus 6/3-7/28)

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Pre/Post Campaign Results

Awareness of “Fresh From Florida” Brand and Logos

M Pre-wave M Post-wave

70%

61%

60%

54%

50%

40%

30%

20%

10%

Brand Awareness Logo Awareness

Brand Awareness increased from 40% to 54%, a 35% increase.

P Sreirierrne,

% Awareness of FFF logos increased from 53% to 61%, a 15% increase.

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner
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Educational Outreach

“Agriculture was here
before we had
a name for our state,
and will continue
to make Florida great!”

Travel through time with a safari guide
to learn about the long
and exciting history of farming
in Florida.

AGRICULTURE
500 Ym;u INTHE MAKING

“RooteD FoR Life”

Nl L

= IMM=46 =
EERSH '“,'-’?, Florida
. - . Agriculture in
Fl?s dav the Classroom, Inc.

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner



Festivals

Sponsored 30+ seafood festivals in
Florida including:

— Deering Seafood Festival, Miami

— Desoto Heritage Seafood Festival,
Bradenton

— Isle of Eight Flags Shrimp Festival,
Fernandina Beach

— Pensacola Seafood Festival, Pensacola
— Destin Seafood Festival, Destin

— Florida Seafood Festival, Apalachicola
— Florida Keys Seafood Festival, Key West

— Taste of the Sea Seafood Festival, Fort
Pierce

— Jupiter Seafood Festival, Jupiter

— Springtime Tallahassee Seafood Festival,
Tallahassee

.............. ._— Blue Crab Festival, Palatka

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Justin Timineri, CEC

— Promoted “Fresh
From Florida” brand

— Partnered with Visit
Florida for event at
Jamie Oliver’s
Recipease in London

— Created recipes and
held cooking
demonstrations at
trade shows
worldwide




Increased Brand Awareness Through
Publications/Media

insider

cBest30Bars!
RIDA

Es

PROFILE F
INNOISSEU

FLO

P
5 )
Bk

Escapes

- Find your own
M perfect paradise..

5%

A WHY WE‘:I.OVE NAPLES
| “Thearts, the
- food, the beach

Florida Department of Agriculture and Consumer Services

.......

11406: Pizza, Pizza!
Allmat

Nl mataras courtesy of: Frash From Flora familyfostures com

Adam H. Putnam, Commissioner



Sponsorships

“How To Do Florida” TV

[ ]
S e r I e S € Dor'tMis Ths Meeks Siow: Florks Coasth Coastor a Motk W GetYour Free Flork Bicket Lt Poster = Chads Blog: The Stick

Get your
FREE
Florida

bucket list

HERE

* Featuredin 13 episodes o

New - To's § Canking Pecipes

* Cooking is most popular
segment of the program

Pflorida Keys

&KeyWest

* Advertising &
website exposure

THE ROAD TO
RECOVERY.

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner



Sponsorships

College Sports

Media Exposure
— Radio

- TV

—  Print

— In-stadium miarmi
— 56,053,224 impressions lJ
in the six sponsored colleges

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Sponsorships

/i1 NASCAR ON

=5 _SPEED
f AMERIAUEN
CFi
; > i &

Motorsports

Exposure: TV, print, outdoor,
in-car cameras, track
signage, digital and social.

Impressions: 1,003,404,169*

62nd Annual

Mobil il

12 Hours of
EBRING

ey

_‘u‘_ '

*Source: Nielsen, Sebring International
o

A<t Raceway, NASCAR, 2011.

: 7"’"@’1
Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Sponsorships

Legoland

2012:
*Became official Agricultural
sponsor of “Legoland Florida”
*Title sponsor of Fresh From
Florida Greenhouse
*Exposure: Logo on park
signage/map, website

2013:
*Expanded exhibit to include

History of Florida Agriculture

___

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner
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Retail Incentive Program

Provide incentive payments for retailers to
purchase Florida commodities and
advertise the Fresh From Florida brand.

Retail Partnerships

— 50+ Retail Partners Worldwide
— 13,000+ Retail Outlets in 23 Countries

— More than 3,000 FFF Commodity Ads

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner



Retail Incentive Program

WHOLE
BPrce 2 2L0PS

(o]
Publix

° S
$Weetl‘)2y <>Harris Teeter @ :

EEEEEEEEEEE Sedanq’s i
ingles

(@ ¢ 7]
NASH FINCH COMPANY .mm

/ML/@J BASKET.

“MORE FOR YOUR DOLLAR”

Winnd Dixie ACME

AFFILIATED
Wal mar : : : ‘/%/‘“ FOODS MIDWEST

Jobeys &

Save money. Live better.

BI1-LO Meijer

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner



International Retail Partnerships

» Canada

» Central America
» Chile

» Colombia

» Denmark

» Peru

» Puerto Rico

» Singapore

» South Korea

» United Kingdom

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Trade Missions

Outbound Trade Missions
» Caribbean
» Netherlands
»South Africa
»South America

Inbound Trade Missions
> Canada
> South Korea

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




International Tradeshows

Agriculture:
» Agrifood Trade Show — South Africa
» Annapoorna Trade Show — New Delhi, India

» Canadian Produce Marketing Association
(CPMA) — Canada

» Gulfood Show — Dubai, United Arab Emirates
» IPM Essen Trade Show, Germany

» Landscape Ontario Trade Show — Toronto,
Canada

» SIAL — France and Brazil

Seafood:

» Asia Seafood Expo, Hong Kong, China

» Busan International Seafood Expo, South Korea

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner



Domestic Tradeshows

» America’s Food & Beverage

» Boston Seafood Show

» Produce Marketing Association (PMA)
» The Landscape Show

Florida Nursery Growers and
Landscapers Association (FNGLA)

» Tropical Plant (TPIE) ; :?7):' 'i
» MRket Show

Florida S [md(n\

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner



Provide Research and Information to
Agriculture Industry |

Agricult Fal Promotional Campaign Magazine

Publications produced

— Fresh From Florida
Magazine

ida'Association .

— Florida Agriculture
by the Numbers

— FAPC Insider
newsletter

orida Department of Agriculture and Consumer Services
Adam H. Putnam, Commissioner

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner



“Fresh From Florida”
Member Program

The hallmark of the program is the familiar
“Fresh From Florida” logo

Bt

_—

= = F1e h

= S 2=Flérida. Fresgo
FI¢ ﬁda® - FlOrlda®

.“s "\' - - = = =
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“Fresh From Florida’
Member Program

Annual Membership Fee: S50
Benefits:

Use of the “Fresh From Florida” logo

Point of purchase materials/business signage
Trade leads and export assistance

Logo incentive program

Listing/link on FDACS’ website

Trade Show reduced rate participation
Discounted industry advertising

Co-op advertising/promotion opportunities
“Fresh From Florida” magazine and e-newsletter

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Budget Background

 The budget of the Florida Agricultural Campaign
(FAPC) was supplemented with $10mm of BP
marketing funds during the past three years.

* This increased support resulted in the establishment
of retail incentive campaigns, combined with a
strong consumer media effort

* Due to the success of these programs, requests for
spending in FY 2013-14 reflect the need to maintain
this level of support for Florida’s agricultural, seafood
and aquaculture producers.

" Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Budget
By Fiscal Year 2010/11-2013/14

$12,000,000
$11,095,000
$5,138,000 $10,210,000

$10,000,000 $500,000

$8,390,000 $9,710,000

$8,000,000

$3,748,000

$6,000,000

$5,957,000

$3,691,000

$4,000,000

BP $614,000 $4,642,000

$3,077,000

$2,000,000

2010/11 2011/12 2012/13 2013/14

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Industry Snapshots

Ben Bolusky, FNGLA CEO & EVP - “Fresh From Florida has a very positive
and proven impact and we are looking to expand the industry's ties
to this program that’s so well recognized by consumers.

72% of all tropical foliage and houseplants in the nation are produced right here in
Florida. The vast bulk of this nearly $500 million industry segment is shipped out of state
and country resulting in new revenue coming into Florida. ”

Joel Sellers, Spokesman, Florida’s Natural Growers - “Fresh From Florida’s
funding has played a contributing role in creating awareness of
Florida’s Natural Growers’ brand with customers and consumers alike
and has contributed to amazing growth for us in Chile, where cases
grew from 1500 to 7000 cases per month.

As an added note, each container currently delivered to Chile is 100% sold before
reaching Chile, so we have yet to determine what the demand is. As a result, volumes
. will continue to grow beyond where they are today.”

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Contact Information

Susan B. Nardizzi, Director
Division of Marketing and Development
Florida Department of Agriculture and Consumer Services

The Mayo Building
407 South Calhoun Street
Tallahassee, FL 32399

(850) 671-7300
Susan.Nardizzi@FreshFromFlorida.com

Florida Department of Agriculture and Consumer Services ¢ Adam H. Putnam, Commissioner




Florida Department of Agriculfure
and Consumer Services
Division of Food Nutrition and Wellness

Adam H. Putnam, Commissioner

Robin Safley, Division Director
Senate Appropriations Subcommittee on General Government

October 9, 2013




The mission of the Division of Food, Nutrition and Wellness is to
create, encourage, and foster healthy lifestyles by administering
effective Child Nutrition Programs to Florida students through:

Outreach/Partnership/Education

Adequate Oversight to Ensure Quality and Compliance

Financial Resources

Nutritionally Sound Meals and Quality Service
State-of-the-Art Training

Real-time Technical Assistance




About FNW

The Division of Food, Nutrition and Wellness is
comprised of 65 staff members who are actively

involved in the administration of more than seven
federal child nutrition programs.

= Director’s Office

= Bureau of Implementation and Accountability

= Bureau of Food Distribution




FNW Programs

Nutrition and Education

National School Lunch Program (NSLP)
School Breakfast Program (SBP)
Afterschool Snack Program (ASSP)
Summer Food Service Program (SFSP)
Farm to School

Food Distribution

USDA Foods for NSLP

The Emergency Food Assistance Program (TEFAP)
Emergency Response e,
WIC/Farmers Market , -

4




Food Distribution

National School Lunch Program USDA Commodities
2013
* $63,621,739 Total Entitlement Dollars Spent
* $3,794,737 Department of Defense Fresh Fruit and Vegetable Program
Total Dollars Spent

The Emergency Food Assistance Program
2013
* $38,429,228 Total Entitlement Spent
* 10,596,985 Farm Share Recovered Pounds
e 24,719,507 Florida Association of Food Banks Recovered Pounds

Women Infant and Children Farmers Market Nutrition Program

2013

* 210 Farms Participating LYy

e 42 sites Q'*®C"-'-
e $258,120 Value of Coupons Redeemed ‘:
e 0

Florida Kid
{ '’
Florida Department of Agriculture and Consumer Services



National School Lunch Program

School Year 2012

Total lunches served

278,544,601

Average per day
1,547,740

Free/Reduced Price

lunches served
218,679,193

School Year 2013

Total lunches served

274,635,824

Average per day
1,525,755

Free/Reduced Price

lunches served
220,442,516




School Breakfast Program

School Year 2012 | School Year 2013

Discover School Breakrast
Tota I b Fea kfa St Sse rVEd f;g Begin your daily voyage with hneakf;sr! - Tota I b Fea kfa St Sse rVEd

119,571,014 124,651,297

Average per day
664,283

Average per day
1,525,755

Free/Reduced Price
breakfast served

Free/Reduced Price
breakfast served

s/ @f Florida Kide

101,912,674 e 105,907,864




School Year 2012 School Year 2013

Lunches — 5,644,119 Lunches —-6,311,177
Breakfasts — 2,338,585 Breakfasts — 2,759,050
Suppers — 23,981 Suppers —122,771
Snacks — 2,084,161 Snacks — 2,174,370

Approximately 12.6% Increase over 2012




Summer Food Service Program

‘:C‘)‘EE[ c‘}ﬂ\LDREN

)
‘“Usl be 8 Ba‘ Dr ae of YU lga‘ ¢

r_ \21]<\
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, “l-“ly ' l‘ ~, y N

Visit www.SummerFoodFlorida.org

or DIAL 2-1-1
FREE MEALS €5

Kids and Teens 18 and under

Find a Summer -
Breakspot near you

FLORIDA DEPARTMENT OF AGRICULTURE AND CONSUMER SERVICES.

USDA SUMMER FOOD SERVICE PROGRAM. D
THIS INSTITUTION IS AN EQUAL OPPORTUNITY PROVIDER

Direct Mail

Florida Department of Agriculture and Consumer Services



New Regulations

e Meal Pattern - Breakfast

* Community Eligibility Provision

e School Meal Administrative
Review

e Smart Snacks in School

*,
10 F / ¥ J O ¥
orida Nids
L4 4
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Farm to School

* Awareness
* Participation
* Consumption

11



Farm to School

Common Menuing

* Connecting Growers, Distributors and

Program Participants

* Created educational outreach materials

* Analyzing logistics

Produce Poster

12

Pinellas County
Tangelos

Nassau County Farm
to School Wraps




Farm to School

Florida Farm Yo School
¢ at a Glance . . . towrs for the Picking

Flds Oupariment of Agrur ans Connamr Sarvces

ON YOUR TRAY TODAY

S \ ¢
\
VEGGIE .,
From “Your 6
Florida Farmer ,/,

N -

YOUR PRODUCT
CAME FROM:

Florida

Florida Department of Agriculture and Consumer Services



v' Meal Pattern
v National School Lunch Sponsor Training
v' Advance Food Safety

Summer Sponsor Training
Merchandising

Food Allergies

Effectively utilizing USDA Commodities
HUSSC Certification

Financial Management

Communication and Conflict Resolution

14
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Emerging Initiatives

b nutrislice

LIVING
HEALTHY Honda!

FLORIDA

Food Connect

0w
L4 .‘."‘ é L
15 Florida Nids
Florida Department of Agriculturs‘and C:nsurner Services



Living Healthy in Flori

E VERSATILE

e vine, three flavors! All bell peppers come from the
e vine but offer a different flavor depending on

en they are picked. A green bell pepper is picked
before it’s fully ripe. Left on the vine to ripen, a green
pepper b an ge or yellow pepper with a
more fruity flavor. If left on the vine even longer, the
yellow bell pepper turns red and sweet!

lorida bell peppers—packed with vitamins, minerals and antioxidants—protect against the
development of heart disease, cancer and diabetes, while providing a combination of tangy taste
and crunchy texture. They can be eaten raw, stuffed, roasted, stewed or pickled.

Bell peppers are packed with vitamin C. Green bell peppers have twice as much vitamin C as an orange,

and red bell peppers have three times as much.

Shopping, Preparing
& Storing >
®Ayvoid buying peppers with cuts,
bruises, spots or shriveled stems.
®Storeinthe refrigerator crisper
drawer for up to one week.

STUFFED BELL PEPPERS

SERVESE

W poundslean ground beel
3 clowes gothie, minced
1 onion, diced

1 15.5-qunce condiced

Blt's OK to freeze bell peppers that

a' foes
Z o have been cut. i bt d lowlat
Did you know? A ((::;:.a"ﬁ‘lcxc \-_/ﬂ
B Today, most green bell peppers Cooking Tips 15 cups ehickenbrath
soldin the U.S. are grown in

®Cuttops off peppers and stuff with
Florida—mostly in Collier, Hendry rice, chease, meat or your filling of
Hillsborough, Manatee and Palm choice ard bake for a quick and
Beach County. filling meal—try baking them ina
#Bell peppers are available all year muffin pan to help retain their shape.

round. BTo seed a bell pepper, hold it
Because peppers are mostly water, tightly and slam the stem end dovn

1.Prebeat oven 10 350°F. :

o medium-high
2 e he ;ﬁf&:ﬂm ook untlbrown
porir :nb\y Pour off excess grease, shirm gams
b dtomatoes. Cook andstit untid n%: "
:ﬂ:“u‘?ollenpiiubﬁ,ubw' 3 minutes. Stir fhe
cheese mio!hgmxxlmg.mdx!os 5 e
3. Cut the 1ops off of the peppers, and remav

nd
veins and seeds, Fill each p::eém:\;:eckg;\ou
they provide very few calories. on the counter. This will loosen the bgd:.;,::ﬁ:' w;:;:u som
B Foods high in fiber, like bell sead core, and it should pull cut broth.

rautfin 4, and replace 1he 10ps-

4.Boke in preheated oven
30 mirases.

peppers. fill you up faster and make easily. '
you less likely to cversat. BBell peppers flavor well with steak,
salad, sausage, basil, oregano and

i
thyme.
ano| DT |
= Make most of your Eat a variety every day.
= \

| Make at leasthalf of . For adults and children - Choose lean meat, & ‘ U 0
| 7 choiceswholeorcut . Fresh, canned o your grains whole 2years and older, poultry without the
\/ /it instead of juice.  frozen. grains. drink1 percent low-fat  skin, seafood, beans

orfat free milk.

and peas, eggs,

processed soy or nuts. —
Living Healthy in Florida & 2 p hif of the Florids Dep of Agricubture and Corsurmer Sarvices, Children and Farmilies, Education and Haalth. The partnership .
provides free nutrition and physical activity education material. If you would ke to learn more, visit our webs livinghealthyinfl.com or call 850-245-m1.
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Florida Food Connect

SELL LEARN the market
]

e it <t <ot el il ol <l ekt el ol ekl <kl el sl V" <l el <l el el <okt <l ol el el el il el sl el el el e ol el il <l Pl

Visit the Market

e Just Uke your neighborhood market. the Fresh from Flornda Marketis a B

} ‘.—,'-";__-1 venue for making meaningful connections. 50, what are you looking for? i \3»] 1
R »

. nl]

- A A »

BUY SELL

A PRODUCT OR SERVICE

MEET

BUYERS & SELLERS

A PROOUCT DR SERVICE

What is Florida Fresh Market?
Search Business Directory
Lorem psum golor 5it amet, consecietur ad‘pzscmg 2lt. Phasellus sit amet

termpus enim, Nulla torem enim, condimentum nec eros eget, tincidurt Inneed of a pmduct or service?

eleifend urna. Fuice neque Leo, faucibus in condimentum at. ullamcorper eget mkw for farms or buyers in your area?
justo. Donec ultrices sit amet magna vitae blandit Vestibulum vel neque quis

libero gravids consequat vel su arcy, Maecenas quis ercs sapian
searcn keywords (eq Jones Farm, apples,

Fusce ac bidendum erat, Phasellus gravida dignissim orci quis laculis, Nulia

facilisi, Proin sed turpis gravida, tincidunt masse quis, elementum diam. Donec
nisi lorem, pulvinar vitae felis id m

HOME | BUY | SELL | LEARN | THE MARKET | ABOUT | FAQ | REGISTER | CONTACT

Poweredty: . "
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T+ nutrislice
Florida Kids

e Beautiful school menus and
innovative nutrition education

< Il"';
\ohool N

pinewood Elementary School ¥ Lusc e !
* Available on smartphones, ,
online, in schools, and more - a———
v s G,
* Helping students and parents "’3%%‘:
live healthier lives by { AL

will Carrier ": . : .'
connecting with FL produce e
' . Fresh Veggie Sticks
: . -3 - %) !
K 7% ¢ ' We serve variations of fresh
broceali, celery, carots, & cucumber
slices. Each serving is sliced or cut
zo»’nge.- food perfection. We serve
these chilled vegoies with naturally
fresh & e ranch dressing

’ FRUIT

I -
Blueberries |oc:... :
A (’r,’ Antif(?ging v "U L LT
il o benefits Asian Salad mv,
- High in
Vitamin C ; :
Fresh spinach from a local farm is
July is national shipped in daily, drizzled with sweet
AL G dressing, then decorated with berries.
Kids love it!
CONTAINS:
ekl ]
Milk Wheat Soy
\

mBcup serving size

0qg total carbs



Questions?

Florida Department of Agriculfure
and Consumer Services
Division of Food Nutrition and Wellnhess

Adam H. Putnam, Commissioner

Robin Safley, Division Director
Senate Appropriations Subcommittee on General Government

October 9, 2013
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Room: EL 110
Caption: Senate Appropriations Subcommittee on General Government Appropriations

CourtSmart Tag Report

Case: Type:

Judge:

Started: 10/9/2013 1:02:45 PM

Ends:

1:02:46 PM
1:03:14 PM
1:05:17 PM
1:12:17 PM
1:14:00 PM
1:16:35 PM
1:37:56 PM
1:44:02 PM
1:44:30 PM
1:51:23 PM
1:51:44 PM
1:53:19 PM
2:12:08 PM
2:12:51 PM
2:16:05 PM
2:22:29 PM
2:22:34 PM
2:27:51 PM
2:28:18 PM
2:28:33 PM
2:30:09 PM
2:44:11 PM
2:44:22 PM
2:45:29 PM
2:59:19 PM

10/9/2013 2:59:45 PM

Length: 01:57:01

Meeting called to order

Chmn. Hays

TAB 1 - Mike Sparks, Florida Citrus Mutual

Sen. Bradley

Sen. Soto

Dr. Harold Browning, CEO, Citrus Research and Development Foundation
Chmn. Hays

Sen. Thompson

Sen. Stargel

Chmn. Hays

Sen. Joyner

Commissioner Putnam

Sen. Stargel

Sen. Soto

Sen. Dean

Sen. Hays

Sen. Bradley

Sen. Stargel

Mr. Browning

Sen.Thompson

TAB 2 - Susan Nardizzi, Div. of Marketing & Development, DACS
Chmn. Hays

Sen. Bullard

TAB 3 - Robin Safley, Food, Nutrition & Wellness, DACS
Chmn. Hays



THE FLORIDA SENATE COMMITTEES:

Ethics and Elections, Chair
Tallahassee. Fiorida 32399-1100 Budget - Subcommiitee on General Government
' Appropriations
Budget - Subcommittee on Transportation, Tourism,
and Economic Develepment Appropriations
Community Affairs
Environmental Preservation and Conservation

Rules
Judiciary
Appropriations
Select Committee on Gaming
SENATOR JACK LATVALA
20th District
October 9, 2013

The Honorable Senator Alan Hays, Chairman

Senate Committee on General Government Appropriations
201 The Capitol

404 S. Monroe Street

Tallahassee, FL 32399-1100

Dear Chairman Hays:

I respectfully request to be excused from the meeting of the Committee on General Government
Appropriations, which is scheduled to convene on Wednesday, October 9%, 2013,

Thank you for your consideration.

. Jack Latvala
State Senator
District 20

REPLY TO:
T 26133 U.S. Highway 19 North, Suite 201 Clearwater, FL 33763 (727) 793-2797
¥ 408 Senate Office Building, 404 South Monroe Street, Tallahassee, Florida 32399-1100 (850) 487-5020

Senate’s Website: www. flsenate.gov

Don Gastz Garrett Richter
President of the Senate President Pro Tempore
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